
MARKETING
for Small Businesses & Organizations



Agenda

• Introduction
• Why Marketing Matters More Than Ever in 2026
• The 10 Must-Know Marketing Trends & Tips
• Q&A



Hello!
Lindsay Brinker

• 14 years Marketing 
Experience

• Marketing Supervisor at 
Nex-Tech Creative

• Overseeing Nex-Tech 
marketing, & Graphic 
Design team

Nex-Tech Creative
• 30-person marketing 

team
• Full-service ad agency

Our Marketing Team!









Nex-Tech Creative

• Our Mission
• Helping businesses stand out, 

attract customers, and grow.



Why Marketing Matters More 
Than Ever in 2026
• Attention spans are shorter, competition is higher.

• Buyers research before purchasing – 81% check online first, even for local businesses.

• The buying journey is messy – Customers switch between search, social media, and 
reviews before deciding.

• Marketing is the new salesperson – 70% of decisions are made before contacting a 
business.

• Trust takes time – It takes 7-10 interactions before a customer commits.

• Businesses that invest in marketing grow faster.



The 10 Must-Know 
Marketing Trends & Tips for 

2026



1. Branding – First Impressions 
Still Matter
• Your brand is your business’s first 

impression.
• Is it clear, consistent, and memorable?

• Branding builds credibility and trust.
• Strong brands stand out—weak brands 

blend in.
• Client Example: Graham County Hospital’s rebrand = 

higher credibility.

Before After



First Impressions Still Matter



2. Websites – Your Digital Storefront

• 75% of people judge a business’s 
credibility by its website.

• Fast, mobile-friendly, and easy to 
navigate = success.

• Clear calls to action (CTA) turn 
visitors into customers.

• Client Example: Atherton Veterinary Clinic’s 
website upgrade improved trust and 
engagement.



3. SEO – Be Found Online
• 46% of all Google searches are for local 

businesses.
• SEO helps you show up when people search 

for what you offer.
• Google Business Profile & consistent info = 

better rankings.
• AI is changing search—optimize for “answer 

engines.”
• Client Example: 10% increase in site health score



4. Social Media – Community & 
Authenticity
• Social media is about connection, not just 

promotion.
• Short-form videos (Reels, TikTok) drive 

engagement.
• Focus on 1-2 platforms where your 

audience is active.
• Direct messages (DMs) & comments build 

relationships.
• Client Example: Gella’s Facebook posts reach up to 

10x more followers when featuring an employee 
photo



5. Digital Ads – Data-Driven Growth

• Targeted ads reach the right 
people at the right time.

• Geofencing & retargeting keep 
your business top of mind.

• AI-powered ad strategies 
maximize ROI.

• Client Example: Gella’s targeted digital ads 
reached visitors & locals, generating 802 
clicks with a $1.96 CPC.



6. Video Marketing – People Want 
to Watch

• Video content gets more 
engagement than text or images.

• Short-form (Reels, TikTok) and 
explainer videos perform best.

• People remember video content 
better than any other format.

• Example: A simple 10-second Nex-Tech 
video featuring our kids hit nearly 8,000 
views.



7. AI in Marketing – Your Secret 
Assistant

• AI automates tasks, saves 
time, and boosts efficiency.

• It helps with content 
creation, chatbots, and ad 
targeting.

• AI personalizes marketing, 
making it more effective.

• Example: AI generated images for 
campaign



8. Email Marketing – Smarter, Not 
Spammy
• Personalized emails perform 

better than mass blasts.
• Automation (drip campaigns) 

keeps businesses top-of-mind.
• Clear, engaging subject lines = 

higher open rates.
• Example: Webinar email sent to 127 contacts. 

29% open rate, 19% click-through rate



9. Community Engagement – 
The Ultimate Local Strategy
• People support businesses that 

support their communities.
• Sponsorships & partnerships build 

trust and visibility.
• Cause marketing connects your 

brand to what matters locally.
• Example: NIL Partnership with Taryn 

Sides - KSU



9. Community Engagement – 
The Ultimate Local Strategy



10. Tracking & Adjusting – Marketing 
Without Measurement is Guesswork

• If you’re not tracking, you’re 
guessing.

• Google Analytics, social insights, 
and ad data reveal what’s working.

• Small adjustments lead to big 
improvements over time.

• Client Example: After launching a Google 
Search campaign for our Zoo client, they 
saw a 53% increase in web traffic. 





Honorable Mention: Direct Mail

• Effective for reaching targeted 
customer groups

• Track results with UTM and/or 
landing page

• Send multiple pieces to stay 
top-of-mind for the audience

• Combine with digital elements 
for largest impact



Key Takeaways

• Marketing in 2025 = Visibility + Engagement + Strategy.

• A strong brand, website, and SEO build trust.

• Social media, video, and digital ads drive awareness.

• AI, email, and tracking make marketing smarter.

• Businesses that invest in marketing see long-term growth.



Marketing is Complex,
But We Can Help
• Custom marketing strategy
• Branding & graphic design
• Web design & SEO
• Social media content
• Video production
• Digital marketing & reporting



2 Monthly Webinars





Questions? 

Thank You!

lbrinker@nex-tech.com
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